
Are you hitting all of your potential market? I

don’t think we are!

As many of you know, Cleaner Times has a

website (www.cleanertimes.com) that contains,

among other things, a most comprehensive list

of industry links (thanks to Chuck Prieur our sales

manager!), as well as archived articles, and a

place to request a sample copy of the magazine.

In looking through the archives of requests, I

am struck with the scope and variety of work done

by those “in the business.” As I read through them,

I began to wonder if we are missing the boat—all of us!

I see three areas of opportunity that arise from this diversity. Of 

course, from our point of view, the most obvious is the opportunity

to provide articles about a wider variety of applications and uses for

the equipment, chemicals, and supplies of our industry. For the dis-

tributor, there are markets where the equipment is used that might

need further exploration for marketing purposes. For the contractor,

there are many application ideas that might not have occurred to them

where the competition is slim. 

The information is intriguing, and we will highlight much of it 

in an upcoming issue, but for starters, here are a couple of random 

observations:

Billboards and grave markers jump out as two applications listed

as pressure washing specialties to which we have not given a lot of cov-

erage. The same goes for “quarrying equipment.” I particularly liked

the answer by the reader who said that he did have a specialty but was

not at liberty to reveal what it was. Hmmmm. I would guess that more

of the contractors who read Cleaner Times would probably fall into the

same category with the reader who said, “I clean anything that can be

pressure washed!” 

The states with the largest requests for magazines were, in order,

Florida, California, Georgia, and Texas.

A sampling of the foreign countries with requests: New Zealand,

South Africa, Thailand, Argentina, and you guessed it—China.

While we might not be quite prepared to bring you a report on grave

marker cleaning in Thailand, we are rethinking some of the topics we

might offer in the future. How about you? Why not broaden your think-

ing and see what you (and your bottom line) are missing!

Jim McMurry
jim@adpub.com

800-525-7038
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Industry Calendar 2005

Apr. 2–4 Building Service Contractors
Association International (BSCAI) Orange
County Convention Center, Orlando,
FL, www.bscai.org. 

Apr. 6–9 International Kitchen Exhaust
Cleaning Association (IKECA) Spring
Meeting, Las Vegas, NV. For more infor-
mation, visit www.ikeca.org or call
IKECA Headquarters at 202-393-5955.

May 1–7 North American Occu-pation-
al Safety and Health Week. For more
information and NAOSH tools visit
http://www.asse.org/naosh05 or con-
tact ASSE at 847-699-2929 or custom-
erservice@asse.org.

Aug. 21–23 WJTA Convention, Houston,
TX, Marriott Houston Westchase Hotel
(formerly Adam’s Mark Hotel), 314-
241-1445, www.wjta.org.

Sep. 7–9 Clean Asia Show Shanghai
2005 for more information visit
www.cleanasia.com or contact Loone Yeo
at 65-6481-3880 or email: looneyeo@
cleanasia.com

Sep. 16–18 National Air Duct Cleaners
Association (NADCA) Fall Technical
Education Seminar, Baltimore, MD. For
more information, visit www.nadca.com,
or call NADCA Headquarters, at 202-737-
2926. 

Sep. 30–Oct. 2 National Air Duct Cleaners
Association (NADCA) Fall Technical Edu-
cation Seminar, Las Vegas, NV. For more
information, visit www.nadca.com, or call
NADCA Headquarters, at 202-737-2926. 

Oct. 9–11 CETA PowerClean 2005 Myrtle
Beach, SC www.ceta.org.

Oct. 14–16 International Kitchen Exhaust
Cleaning Association (IKECA) Fall Tech-
nical Education Seminar, Fort Worth, TX.
For more information, visit www.ikeca.org
or call IKECA Headquarters at 202-
393-5955.

Oct. 18–21 ISSA INTERCLEAN Las
Vegas, NV, www.issa.com.

Oct. 21–23 National Air Duct Cleaners
Association (NADCA) Fall Technical Edu-
cation Seminar, Houston, TX. For more in-
formation, visit www.nadca.com, or call
NADCA Headquarters, at 202-737-2926. 

2006

Jan. 30–Feb. 1 Gulf Cleantech 2006,
Dubai World Trade Center, United Arab
Emirates for information visit www.gulf-
cleantech.com. 


